Our mission to
Singapore




Introduction
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Dedicated Fund on Branding,

Upgrading and Domestic Sales O

June 2012 Aug 2018 Jan 2020
Set up of "BUD Fund” Extension of Coverage Further Expansion
To assist enterprises in exploring & Extended the geographical coverage to 2"d expansion of the geographical
developing brands, upgrading and also include the Association of ASEAN

coverage in to cover other economies with

restructuring their operations and promoting markets which Hong Kong had signed FTAs

domestic sales in the Mainland
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Dedicated Fund on Branding,
Upgrading and Domestic Sales
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July 2021 Nov 2022

Enhancement Measures

Enhancement measures including extending the

geographical coverage to include all economies W|th WhICh
Hong Kong has signed IPPAs

AGREEMENT

Funding Ceiling Increasement

The cumulative funding ceiling per enterprise has been increased
to HKS7 Million, the maximum number of approved projects per
enterprise has been increased to 70 dy
&
—




Tips & Tricks

The funding ceiling for each approved project is HKS1 million.

Each enterprise is entitled to a maximum of 70 approved projects, and the cumulative funding
ceiling for all projects is HKS7 million.

The project can be started after submitted the application successfully
The same comparison should be made for aspect of the quotations.

Specific Project Measures (Select according to business needs)

Max. Proportion

EXpenditU re ltem To the total Budget expenditure
Set up a new business entity <20%
Produce sample / prototype <30%
Recruit additional manpower <50%

Procure additional machinery, equipment or molding <70%




Singapore

Population approx 5.5M (but over 1M labour from oversea)
Hub of ASEAN countries

Large portion of Singaporian speak Mandarin

Many HK people work in Singapore
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Our Business Strategy
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How is Sing wr)or arket to HK
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