EEHEHRB

How to Enter
the Thailand IT Market

Ronald Ho

Regional Director
Southeast Asia & South Asia
HKTDC




Hong Kong-ASEAN Trade in 2022

* In 2022, ASEAN was the 2nd largest export
(7.9% share) and import (19.0%) markets of
Hong Kong, after mainland China

Value in % Change

HK-ASEAN Trade 2022 HK$ billion (YOY)

+ Exports from HK to ASEAN increased by

6.5% in 2022 Exports from HK to ASEAN 360 6.5%
Total Exports of Hong Kong to ASEAN * Electronics 242 10.5%
400 195 25 . Flnljhed Electronic 50.9 -0.8%
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300 15 Imports by HK from ASEAN 934 2.8%
20 ' Total HK-ASEAN Trade 1,294 9.4%
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Population characteristics of Thailand

Registered Population by Age Group

PRIPEIPEPY Population: 71.6 million
Unspecified
1.8%
@ Bangkok: 5.5 million @ j\ @
18.2% 15.8%
Age 15-24
q Urban population: 53% in 2022 4 12.5%
Hm (up from 45% in 2012)
- Median age: 40

Age 25-59 q =
51.7% | PY am

Sources: National Statistical Office of Thailand, United Nations
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Median age and GDP per capita (PPP) for Selected Markets (2021)
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Spending patterns vary across regions

Average Monthly Household
Expenditure in THB (2021)

Greater Bangkok 31,382
Central Region 22,332
-(rl\rlI:tlilc?rT:I average) gLl
Southern Region 20,628
Northeastern Region 16,869
Northern Region 16,441

Source: National Statistical Office of Thailand

Average Monthly Expenditure per Household
by Province

Average Expenditure
®10,001 - 15,000 baht

@ 15,000 - 25,000 baht
@ 25,000 baht or more
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Thai households spend most on F&B and housing / household
items

Average Monthly Household Expenditure by Group (2021)

Food and Beverages [ 7,660
Housing and Household Operation [N 4,632
Transport and Communication [N 4,327
Non-Consumption Expenditures [N 2,814

Personal Care [ 701
Medical Care [l 364
Apparel and Footwear B 359
Education [ 337
Alcoholic Beverages M 251
Special Ceremony Expenses | 226

Tobacco Products | 127

0 2,000 4,000 6,000 8,000 ~
- PN
Source: National Statistical Office of Thailand ERERB



Thai consumers are willing to pay more for ESG and after-sales

support
Price Premium for Additional Product Features and Benefits
m0% » 10% more w 20% more © 30% more Above 30%
4 The product is energy efficient 15% 15% )
The product is environmental-friendly or R
biodegradable 16%  16%
The product is animal-friendly 12%  12%
\ J
The product is customised with a unique 1% 5%

touch e.g. names or messages engraved

The product has licensed characters e.qg. 10% 5%
Disney cartoons or Marvel action figures

The product has warranties and after-sales
Servces B e e
The product has a nicer design and
e oo RS e
=N

Source: HKTDC Consumer Survey (2020) in Bangkok and Chiang Mai EREER




Thailand is the 2"d Jargest e-commerce market in SEA

Gross merchandise volume (GMV) of e-commerce market
in US$ billion

95

13% CAGR
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Source: e-Conomy SEA 2022 Report by Google, Temasek and Bain
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Thai consumers seek value for money on e-commerce platforms

Top 3 reasons for Thailand
. Lazada éShopee consumers to switch brands

Regional
—
1 | Better value

B2C
Varkeetslaces 2 | Better product
3 | Bored of current brand Q
,.+= JD CENTRAL |HR 2 °
Local 7y kaidee J Home

Top 3 reasons for Thailand

consumers to switch platforms

1 | Better prices

dumsim

suwngnlcs1._ _
ey [ 2 Better product quality

1| =]/

3 | Faster delivery time 5o

Source: Southeast Asia’s Digital Consumers: A New Stage of
Evolution by Meta and Bain & Company ~
L~/ )
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Consumers continue to opt for digital payments over cash

Usage of Payment Methods In Thailand 89%
Y E of surveyed consumers plan
| to use cashless payments
Other
‘3% more often
Digital
wallet 96%
23% .
of consumers have a mobile
banking app installed
76%
of consumers use mobile wallets

Bank wiauiweg

e EEIPAY | [o00 Y

Graw Pay truemoney

~
Sources: PPRO (2022), Consumer Payment Attitudes Study 2022, e-Conomy SEA 2021 h
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The state of digital in Thailand in 2023

Internet users:
« 61.21 million (85.3% of total population)
* increased by 97 thousand (+0.2%) between 2022 and 2023.

Social media users:
« 52.25 million (72.8% of total population)
« 52.3% were female, 47.7% were male

Mobile connections:

« 101.2 million (note that many people make use of more than one
mobile connection)

* increased by 5.4 million (+5.6%) between 2022 and 2023

-
Sources: Digital Thailand 2023 L~/
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IT Sector in Thailand

« OQOutsourcing of IT services and products contributed a lot to the
development of the IT sector in Thailand where demand is received
from nations like the US.

PR Newswire is of the opinion that 43% of the organisations of US
are using services from the Thai IT companies.

« It is estimated that the IT sector of Thailand would grow to a $18.9
billion in the next few years. The most determinant for which
leading organisations seek IT outsourcing services from Thai
companies is that the constant support of the government and the
dedication that it shows in strengthening the sector.

~
Sources: Startup in Thailand; IT sector in Thailand m
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BOI: Investment Incentives Scheme

Investment Incentives Scheme

Basic Incentives

Extension of CIT Exemption to a Maximum Period of 13 years.

« Agriculture, Food,
and Biotechnology
« Medical

« Digital

« Creative Industries

« High-Value
sServices

Additional Incentives

Competitiveness Enhancing Incentive

n
.
.

3)

Technology and Innovation

Research and Development (R&D)

Licensing fees for using domestically developed technology

Product and package design

Support for S&T orgy h demic institutions, s¢ g cente
instifutes, ond public agencies, including various funding such as fechnology and innovation,
p development as approved by the BOI

Human Resource Development
Advanced technology fraining
c g fraining or occepting student hips for work fraining and skill development
during their sclence ond technology education

Develop of Business Op

Local supplier development

{(More details on page 17 - 19)

ea-based Incentives

20 provinces with lowest income (More details on page 26 - 27)

BOI-promoted industriol estates or zones (More details on poge 24 - 25)

Science and Technology Parks (TSP, Food Innopolis, Space Krenovation park) (More details on
poge 28 - 29)

The Eastermn Special Development Zone (Eastem Economic Comidor : EEC) (More detalls on page
146 - 149)

Special Economic Zones in 4 Regions (NEC, NeEC, CWEC, SEC) (More detalls on page 150 - 153)
Special Economic Zones (SE2) (More details on page 142 - 145)

Southemn Border Area  (More details on page 170 - 175)

Agenda - based Incentives

Smart and ainable Industrial Upgrade Prog (More details on page 154 - 166)
Social and Local Development Investment Programs (More detalls on page 167 - 169) m
=N




THAILAND

Investment Promotion L

summary 2 (022

(January — December 2022)

Investment project 'crease Total value T
’ applications 41% of applications 39%

2021 2022 2021 2022

(January - December 2021) (January - December 2022) (January - December 2021) (January - December 2022)

1,499 2,119 478,950 664,630

Projects Projects Million THB Million THB



FDI Applications & chink Targeted Industries

U,
TOtOI Volue P Others o e Electrical Appliances
;2‘; ‘IAPAN 2] 6 'I 20 ‘ A i and Electronics
R 3 USA Million THB =S 129,475
ol i Ao 7 g Million THB
Million THB @ »% N

Total Value @

@ O\
crochoenziao | [nyestment Applications in @ I ‘ 46 8 ’ 6 6 8 Aufomotiye

and Parts
' Million THB 105,370
s+ EEC 23,100 Hen i
. Million THB S
Ray-?ng /_ @
637 Projects 29;"'4 40 I & :grzcm
’ {o]e] fOCQSSIng

Total Value 358,833 Million THB milion TH8 81,370

o Petrochemicals

and Chemicals Million THB

59,760 mittion THe




BOI: Incentive for Digital Industry

1. The minimum investment capital of each project must not be
less than 1,500,000 baht per year (~USD50,000)

2. Project must have development process of software, digital
platform or digital content in Thailand as stipulated by the

Office.

3. Project is allowed to utilize the existing or used machinery

4. The investment promotion of this activity does not include
the retail and wholesale of all types of products

5. The corporate income tax exemption cap accounts for 100
percent of the actual expenditure in the year of application
 ~/)
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BOIl revamps the promotion pollcy for

| focusing on developing Thai IT personnel
and vpgrading businesses to meet global standards

¢ ¥

Reorganize digital-related
activities into a single activity
“Development of Software,
Digital Services Plaiform ﬂj
or Digital Content”

- Incentive

The yearly ceiling of corporate income fax exemption
is calculated on following basis;

!’ Salary expenses for Thai IT personnel
Training expenses for Thai IT personnel
g Expenses for obtaining international standard certificate
Corporate Income Tax Exemption such as ISO 29100 and CMM!I level 2 and above

PN




Significant conditions

Must have salary expenses for . L

Thai IT personnel of at least 1,500,000 baht per year %

Must have substantial operations for development of
software, digital services platform or digital content

in Thailand
. i ; =
Permit to utilize used machines y
such as computers a /
 Eebonens [0 news 1801 News
1= Bt Podsast ([ ink Asta, hvest Thalana As of July 2021



Board of Investment of Thailand (BOI)

Head Offices

Office of The Board of Investment One Stop Service Center for Visas and Work Pemits
555 Vibhavadi-Rangsit Road, Chatuchak, Bangkok 10900 18th Floor, Chamchuri Square Building.

Tel: +66 (0) 2553-8111 Phayaothai Rood, Pathurmwan, Bangkok 10330
Website: www.boi.go.th Tel: +&6 (0) 2209-1161-7

E-mail: head@boi.go.th E-mail: visowork&bol.go.th

One Start One Stop Investmeant Center (O503)

18" Floor, Chamchuri Square Building, Phayathai Road, Pathumwan, Bangkok 10330
Tel: +66 (0) 2209-1100

Website: osos.boigo.th Email: osos@boi.go.th




Points to consider for entering to Thai market:

« Working with local partners
« Understanding the people

« Getting appraised

L~/ )
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Thank you!
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